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CINEMA: INTESA SANPAOLO IN LOS ANGELES
TO PROMOTE “MADE IN ITALY”

* Intesa Sanpaolo special partner of “Los Angeles, Italia. Film, Fashion and
Art Fest ” for the third year running

* In ten years the Group has provided approximately 1 .3 billion euro to the
industry and financed more than 450 audiovisuals

Los Angeles, 31 January 2020ntesa Sanpaolo is taking part as special paftmehe third
consecutive year at “Los Angeles, Italia. Film, lias and Art Fest”. The festival which
starts on February 2 in Los Angeles is held in @godijion with MIBACT, the Italian Ministry
of Foreign Affairs and ICE.

Following the success of previous editions, Int8sampaolo renews its participation as a
special partnerin this international event, creating a great opputy for meeting and
networking with international producers interested developing co-productions or
productions in Italy.

Intesa Sanpaolo is leader in the Italian audiovisnarket and important reference for
institutions and industry operators. An industrynasuch peculiarity that is hard to compare
it with other economic sectors and which requirdsgh operating profile. With a strategic
presence throughout Italy and in foreign markets #ranks to its specializeldl edia &
Culture Desk, the Intesa Sanpaolo Group acts as a facilitatéhe internationalization of
companies and a reference interlocutor for foraigestors.

A recent survey on 119 Italian cultural and creagwterprises, presented in October 2019 by
Intesa Sanpaolo in collaboration with the Studied Research Department and the Media &
Culture Desk, reveals a lively and optimistic seetith specific needs: companies, in fact,
require appropriate financial instruments and dieainterlocutors, who can understand their
proper needs. This articulated sector includesderformances, museums, publishing, music,
video and film productions and employs around 830 0eople in Italy (3.6% of the national
workforce).

The Media & Culture Desk of Intesa Sanpaolo offargeted products and financial solutions
to producers, independent distributors and opesatothe industry chain and supports them
in identifying the best business development ggiete The bank, thanks to its high
specialization, also offers support to foreign exse productions and incoming activity,
generating economic and social benefits for thkahasystem: about 16 foreign-assisted
executive productions, includir®x Undergrounand the latestames Bongdbusiness which
represent an important driver of the country'sigmrpromotion abroad and the attraction of
foreign investments in Italy.



Since 2009 Intesa Sanpaolo Group has provided =ippately 1.3 billion of euro toover 80
national producers and supported the over 189 film, 181 tv series @®dV format and
factual and the distribution dfundreds of films in Italy.

Among international productions financed by Int&mpaolo there are TV series such as
The Young Pope, The New Pope, L’Amica GenialeiagSdet Nuovo Cognome, Gomorra 1-
2-3-4, Suburra, | Medici 2-3, Romanzo Criminale,1+Zacciatore, La verita sul caso Harry
Quebert, Romuluand movies likeThis Must Be the Place, Leisure Seeker, PazzaaGioi
Capitale Umano, lo e te, Il TraditoendHammamet.

With the same spirit and commitment to the promotd the arts and entertainment, Intesa
Sanpaolo also joint several film projects as an@aged partner.
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I ntesa Sanpaolo

Intesa Sanpaolo is one of the soundest and mdf#iate banks in Europe. It offers commercial, cogie investment
banking, savings, asset management and insurandeese It is the leading Bank in Italy, with apgimately 12 million
customers who are assisted through both digitalteaditional channels. The Group’s internationdbsdiary banks
serve 7.2 million customers across Eastern Eutbedyliddle East and North Africa. Intesa Sanpasloansidered one
of the most sustainable banks in the world. FoiGheup, creating value means being a driver fomgjndor the benefit
of both society and the economy. As regards thé&r@mwient, Intesa Sanpaolo has created a 5-billiown-&und for the
circular economy. Intesa Sanpaolo supports majamamic inclusion and poverty reduction projectsiuding an impact
fund of 1.2 billion euro for loans available to Edgroups who struggle to access credit. Intesgp&alo has a high level
of involvement in cultural initiatives, organised itself or in collaboration with other entities litaly and further afield.
These include permanent and temporary exhibitiblosvsasing the Bank’s impressive artistic heritagtha Gallerie
d’ltalia, the Group’s museums located in Milan, a&p Vicenza and soon in Turin.
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